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E  X  E  C  U  T  I  V  E   S  U  M  M  A  R  Y

Executive Summary
Build health, enjoy sports, and get rewarded through advertising & partnership revenue.

In one line. We do not mint tokens to pay rewards. Rewards come from advertising & partnership revenue, and

the AEM token + AEMP point structure protects value — a sustainable health-and-sports ecosystem.

One-line definition Athledium is a health-and-sports ecosystem that records wearable health data and sports fan

engagement on the blockchain, funding rewards with advertising and partnership revenue. The

ad-revenue-sharing model YouTube proved for creators is extended to participating users.

Problem Legacy Move-to-Earn minted tokens to pay rewards and collapsed under inflation. Health data

stays locked inside platforms and never returns value to users.

Solution Rewards are funded not by token issuance but by advertising, sponsorship, club-partnership

and subscription revenue paid by advertisers and partners. The AEM token and AEMP in-app

points separate value from rewards.

Differentiation We combine the proven Vitality model (rewards funded by business revenue) with sustainable

token design (value concentration). The upcoming proprietary Tier-1 Health Ring (Phase 4)

further raises data trust.

Tokens AEM (value & governance, 1B fixed, BEP-20) + AEMP (activity rewards, in-app points).

Revenue-based burns gradually reduce supply.

Stages AEM issuance & listing → ~6 months of parallel testnet verification → Athledium Mainnet

launch. The technology is fully owned by WizClass.
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B  R  A  N  D

Brand
Naming and vision

Just  as  Ethereum connected the digital  world  with  the philosophy of  'aether',  Athledium connects  the

passion of athletes and fans with that same philosophy.

N a m i n g

Athle

Athlete. From the Greek athlon

(contest · prize) — the

essence of sport.

-dium

An Ethereum-family suffix. An

element, and the echo of

stadium · podium — the stage

of contest and glory.

Aether

The invisible force. The

philosophy that binds athletes,

fans and data into one

ecosystem.

C o r e  v a l u e s

Verified

Only verified data and activity

are recorded on-chain.

Sustainable

Rewards funded by

advertising & partnership

revenue, not token issuance.

Connected

One token economy linking

health to wellness to medical.
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L  O  G  O

ATHLEDIUM
B L O C K C H A I N

Logo
Symbol and color system

A symbol uniting the four classical elements and aether in a pentagonal structure. Aether at the apex binds

the four emotions into one.

Pentagram lines = athletes, fans and data woven into

one ecosystem

Apex · Aether

The light of cheering — the invisible force binding

four emotions

C o l o r  s y s t e m

Joy · Air — delight & exultation

Passion · Fire — fighting spirit

Sorrow · Water — regret & recovery

Delight · Earth — fun & solidarity

C o l o r H E X U s a g e

Wiz Green #30AF4E Main · logo structure · emphasis

Deep Forest #1A3D2A Headings · body emphasis

Aether Purple #6C48CC Apex · aether core

Joy Gold #FCC03C Joy · air

Passion Red #FC5448 Passion · fire

Calm Blue #4884FC Sorrow · water

Unity Teal #24D89C Delight · earth
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S  E  C  T  I  O  N   0  1

Project Overview
Vision and definition

Athledium is a blockchain-based ecosystem that links health and sports into one token economy. Just as

Ethereum connected the digital world with the philosophy of 'Aether', Athledium inherits that philosophy to

bind together athletes, fans, and everyday users.

The name joins 'Athlete' with the Ethereum-family suffix '-dium'. Athlete derives from the Greek athlon — 'contest

and prize' — while '-dium' carries the echo of stadium and podium: "the athlete as an element, and the stage

where they compete and shine."

Athledium collects everyday health data through fast-evolving health devices and records it transparently on the

blockchain. Rewards are funded not by unlimited token issuance but by business revenue such as advertising,

sponsorship and club partnerships. As YouTube shares ad revenue with creators, Athledium shares that revenue

with participating users. Accumulated data and the user pool feed second- and third-party dApps in one token

economy — the foundation of a 24-hour healthcare ecosystem expanding from health to wellness and on to

medical services.

Not a single coin, but a base layer on which sports and health services are built — the 'invisible force'

connecting athletes, fans, clubs and users.

AEM
T O K E N  T I C K E R

1,000,000,000
T O TA L  S U P P LY  ( F I X E D )

BEP-20
B N B  S M A R T  C H A I N
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S  E  C  T  I  O  N   0  2

Problem & Opportunity
The market gap

Digital health is growing fast, yet two gaps remain. First, apps like Google Health and Samsung Health stop

at 'showing' data — they never turn it  into value. Second, projects that rewarded exercise with tokens

collapsed under the weight of token inflation.

The opportunity sits between the two — connect data to rewards, verification and assets instead of merely

displaying it, while funding those rewards with advertising & partnership revenue rather than token issuance.

Attractive as an advertising & sponsorship platform

The advertising and partnership revenue base Athledium builds in Phases 1–3 is clear. Health-conscious users

and passionate sports fandoms are the high-engagement, well-targeted user pools advertisers pay the most

for. Consent-based first- and second-party data enables precise targeting, so advertising, sponsorship and

club-partnership rewards alone can solidly fund rewards even before insurance partnerships (Phase 4+).

Market growth

The global Move-to-Earn fitness app market is projected to grow from about $650M in 2024 to about $1.7B by

2030 (≈17.3% CAGR). Meanwhile Korea's super-aged society and the health-promotion insurance framework

established since 2017 provide fertile ground for health-data businesses.

※ Cited figures are references based on public global and domestic market data and may vary by publication date.
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S  E  C  T  I  O  N   0  3   ·   M  A  R  K  E  T

Market Analysis — Why Now
The intersection where digital health, wearables and sports fandom grow together

M a r k e t  s i z e  ( T A M  /  S A M  /  S O M )

TAM

Global digital health +

wearables + sports fandom

adjacent markets

Hundreds of billions USD

SAM

Mobile market reachable by

health-reward and fan apps

Billions USD

SOM

Share Athledium targets within

the first three years

Hundreds of millions USD

※ TAM/SAM/SOM are conservative estimates referencing public market reports; concrete figures are fixed via dedicated research at each

business stage.

W h y  n o w

Wearable adoption is surging — health data has entered daily life.

The collapse of first-generation Move-to-Earn (STEPN et al.) created clear demand for a sustainable

reward model.

Digital fan engagement (live viewing · quizzes · community) has emerged as a new revenue stream.
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S  E  C  T  I  O  N   0  4

Proven Design Basis
Lessons from two cases — STEPN and Vitality

We validate direction with real outcomes, not vague intuition. Two 'health reward' models: one collapsed

within two years; the other has grown for over a decade. That difference is the starting point of our design.

One thing separated the two — whether rewards were funded by 'token issuance' or by 'business revenue'.

Failure case · STEPN

STEPN exploded in 2021 as the flagship walk-to-earn but collapsed within two years. MAU fell ~94% from a

peak of ~705K to ~43K, and the reward token GST crashed ~99% from over $9 to the $0.01 range. The root

cause: rewards came from token issuance, and value depended entirely on new entrants.

Success case · Vitality

Vitality began in 2015 and, without any crypto token, grew for a decade by rewarding healthy living with

insurance  benefits  —  becoming  the  industry  standard.  Over  35  million  members  across  40  markets

participate,  and ~90% of  eligible  members  received premium savings.  Its  sustainability  rests  on  rewards

funded by 'insurance costs actually saved through improved health'.

※ Sources: STEPN — Dune Analytics · CoinMarketCap · press (2022–2025). Vitality — John Hancock 10th-anniversary materials (2025). Figures

are references and do not guarantee this project's performance.

As p e c t S T E P N  ·  fa i l u re  m o d e l At h l e d i u m  ·  p rove n  m o d e l

Reward funding Token issuance · inflation Restrained token + ad & partnership revenue

Value basis Hope of new inflows · speculation Real health improvement · cost savings

Sustainability Collapses when inflow stops Backed by ad & partnership revenue

Data trust Weak verification On-chain verification

Device None · phone GPS Proprietary Health Ring (Phase 4 launch)
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S  E  C  T  I  O  N   0  5   ·   C  O  M  P  E  T  I  T  I  O  N

Competitive Landscape — Six Axes
No service yet connects exercise, health, tokens, insurance, fan engagement and a proprietary

device

Insight. Athledium's moat is 'connection'. Competitors have individual features, but none is designed to link

health → sports → rewards → insurance → device into one token economy.

O = offered, △ = partial/planned, X = not offered. *The Athledium device (Health Ring) launches in Phase 4; until then standard wearables are

supported. Vyvo (VSC) is a wearable-and-data-reward project without sports fan engagement or insurance axes. Classification is a general

comparison based on public information and may change over time.

S e r v i c e E xe rc i s e
H e a l t h

t ra c k i n g

To ke n

re w a rd s

I n s u ra n c e  ·

f i n a n c e

F a n

e n g a g e m e n t

O w n

d ev i c e

STEPN O △ O X X X

Sweatcoin O △ O X X X

Vyvo (VSC) △ O O X X O

Oura Ring X O X △ X O

WHOOP O O X X X O

Apple Health O O X X X O

Vitality O O X O X X

Athledium O O O O O △*
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S  E  C  T  I  O  N   0  6

Ecosystem Structure — One Worldview
Three pillars and staged expansion

Every activity is unified as 'building health energy'. Whether you exercise, sleep well or manage stress —

everything accrues as one energy, flows through Health Staking and becomes rewards. A funnel where

three pillars merge into one.

MOVE
Everyday sports · activity

CARE
Wellness · health checks

MIND
Mental · brain checks

▼

Health Energy

▼

Health Staking
Consistency · achievement → on-chain verification

▼

AEM Token Data Asset Crypto Card Achievement NFT

Fig 1. Three pillars merge into 'health energy', flow through Health Staking, and become rewards

The structure's strength is that it does not break as it expands. Silver care maps to Mind·Care, medical to advanced Care, new devices to added

data sources — all fit naturally into the single frame of 'health energy'.

P i l l a r S c o p e Key  d a t a

MOVE Everyday sports · activity Steps · workouts · club activity

CARE Wellness · physical checks Sleep · heart rate · recovery · condition

MIND Brain · mental checks HRV stress estimation · brain games
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S  E  C  T  I  O  N   0  7

System Architecture — Four Layers
Four layers · verification infrastructure

The system comprises four layers: data collection → app & server → blockchain verification → value &

revenue. Data flows upward; business revenue flows back down as reward funding.

④ Value · Revenue
Verified data asset accumulation (current focus) · insurance & healthcare monetization (future)

▲

③ Blockchain (Athledium Mainnet)
Only achievements & hashes on-chain · AEM token contract · gas control on own mainnet

▲

② App · Server (off-chain)
Encrypted, de-identified originals · scoring engine (grades & achievements) · abuse detection

▲

① Data Collection
Google · Samsung · Apple health (calibrated tier) + proprietary Health Ring (trust Tier 1, Phase 4 launch) · trust-tier tagging

Fig 2. Data flows bottom-up; business revenue returns as reward funding

Where is AEM issued?

A clear answer to the most-asked question. AEM is issued as a BEP-20 standard token on BNB Smart Chain to

secure  liquidity  and  listings.  Athledium  Mainnet  is  the  verification  layer  for  health  activity  and  rewards,

recording achievements & hashes and executing payouts. In short: AEM is first issued and listed on BSC, the

testnet runs ~6 months of parallel verification, then operations transition to Athledium Mainnet.
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S  E  C  T  I  O  N   0  7   +

Device Integration — Open to All, Bigger Rewards on
Our Own Device
Trust-tier framework

The data entrance is  wide open to everyone.  Start  immediately with the smartphone or  wearable you

already own and earn base rewards; partner devices connect freely as well.

The proprietary Health Ring, planned for Phase 4, connects directly via SDK and is designed to receive trust Tier

1, leading to greater rewards. Standard devices lower the entry barrier and grow the base, while the Tier-1 device

— once launched — hardens reward integrity.

P a r t n e r  i n t e g r a t i o n  r o a d m a p

Integrations with standard health-data platforms expand in stages to lower the entry barrier.

Integrated (1st)

Google Health · Samsung

Health · Apple Health

In discussion

Garmin · Polar · Fitbit and

other major wearables

Proprietary (Phase 4)

Athledium Health Ring — trust

Tier 1 SDK (Phase 4 launch)

※ Partner integration scope adjusts with development and partnership stages and may vary with external platform policies.

Tr u s t  t i e r D ev i c e s Tra i ts

Trust Tier 1 Athledium Health Ring (direct SDK integration, Phase 4

launch)

Maximum rewards · data integrity

guaranteed

Calibrated tier Apple Watch · Samsung Health · Google Fit and other

standard devices

Base rewards · start instantly
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S  E  C  T  I  O  N   0  8

Health Staking — Staking That Builds Health
Health is capital

If  ordinary  staking  rewards  'locking  tokens',  Health  Staking  rewards  'consistently  living  healthy'.

Consistency — not money — is the capital, so anyone can participate with nothing but their own body.

Not staking money — staking health.

① Build health
Consistent activity ·

sleep

② Verify · grade
On-chain record

③ Rewards
Tokens · points

④ Data asset
Verified · accumulated

Fig 3. Rewards funded by advertising & partnership revenue, not token issuance — a virtuous cycle that blocks STEPN-style inflation collapse

Rewards go to 'consistency & achievement', not volume (preventing over-exercise and abuse). Your health grade

(Bronze→Platinum) is your staking grade; higher grades bring greater token, point and tier benefits. The core

principle:  tokens are never minted without  limit  to pay rewards.  Operations start  with restrained points and

tokens,  and the  reward pool  widens  as  advertising  &  partnership  revenue grows — as  YouTube shares  ad

revenue with creators, we return it to users who build health.

A health app's greatest enemy is being 'used for three days and forgotten'. So we build reasons to continue:

the belonging of clubs and team challenges, the game-like fun of grade promotion and streaks, and tangible

rewards of achievement NFTs & badges. AI turns data into personalized coaching, filters abuse, and flags risk

signals early (reference/advice scope, not diagnosis).
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A  T  H  L  E  D  I  U  M   W  H  I  T  E  P  A  P  E  R

P  R  O  D  U  C  T   P  R  E  V  I  E  W

Health Reward App
Built-in wallet · health energy accrual · device trust tiers

Home dashboard and device connection — every accrual is recorded on-chain on BNB Smart Chain (Korean UI preview)

15



S  E  C  T  I  O  N   0  9   ·   A  I   E  N  G  I  N  E

AI Engine — Trust and Personalization
AI is responsible for both reward fairness and health coaching

AI Health Coach

Analyzes sleep, activity and

recovery data to deliver

personalized health guidance.

AI Abuse Detection

Detects abnormal activity

patterns, bots and duplicate

accounts to protect the

reward pool.

AI Health Score

Unifies multiple health metrics

into grades linked to staking

and rewards.

AI Sleep Analysis

Analyzes sleep stages and

quality to produce recovery

scores.

AI Risk Prediction

Long-horizon data flags health

risk signals early (wellness

scope, not diagnosis).

Core role

Fair rewards + personalized

coaching. Abuse defense is

reward-pool defense.

※ AI health features operate as wellness information, not medical diagnosis.
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S  E  C  T  I  O  N   0  9   ·   H  E  A  L  T  H   R  I  N  G

Athledium Health Ring — Tier-1 Data (Phase 4
Launch)
Start with the device you own; the proprietary ring brings trust Tier 1 and maximum rewards

The Health Ring is scheduled for Phase 4 of the roadmap; the specifications below are design targets. Until

launch, users start immediately with their own smartphones and wearables.

S e n s o r s  —  s i x  h e a l t h  m e t r i c s  ( d e s i g n  t a r g e t s )

Heart rate (HR)

Real-time heart rate · workout

intensity

HRV

Recovery · stress indicator

SpO₂

Blood-oxygen tracking

Temperature

Skin temperature changes

Sleep

Sleep stage & quality analysis

Activity

Steps · calories · movement

P r o d u c t  s p e c s

※ Specifications are development targets, finalized at mass production. The Health Ring sits at Phase 4 of the roadmap.

Form factor Ring-type wearable

Battery Multi-day continuous use (indicative)

Water resistance Daily-life water resistance (indicative)

Integration Direct proprietary SDK — trust Tier 1

Data Consent-based, de-identified & encrypted; originals never stored on-chain
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S  E  C  T  I  O  N   1  0

Sports Fan Engagement (Stage 2)
Watch · Engage · Earn — including those who watch and enjoy

Stage 2 is not a brand-new business — it grows naturally on the foundation Stage 1 built. Same app, same

AEM token, same on-chain verification, same user pool. Stage 1 gathered 'people who exercise'; Stage 2

embraces 'people who watch and enjoy sports'.

Enjoying sports becomes the reward — we verify and reward 'meaningful participation', not 'time watched'.

All four run through the 'participation verification engine' (blocking bots & fakes) before AEM rewards. Funding

comes from advertising, sponsorship, clubs and broadcast revenue — tokens are never minted without limit.

※ Match-data participation and quizzes are designed as 'fun & participation', not betting; rewards are limited to participation rewards.

Pa r t i c i p a t i o n C o n te n t Re w a rd  t y p e

Watch · cheer Watching matches & highlights, likes & cheering Base accrual

Data analysis Match-data participation, sports trivia quizzes Participation rewards

Missions · challenges Weekly missions, team-cheering challenges Achievement rewards

Community · sharing Comments & discussion, invites & content sharing Contribution rewards
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A  T  H  L  E  D  I  U  M   W  H  I  T  E  P  A  P  E  R

P  R  O  D  U  C  T   P  R  E  V  I  E  W

Sports Fan App
Live viewing · data-analysis participation · real-time reward accrual

Live-commerce-style viewing and weekly rewards — settled on-chain to the wallet as you watch (Korean UI preview)
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S  E  C  T  I  O  N   1  1   ·   R  E  V  E  N  U  E

Revenue Model — Funding the Rewards
Rewards come from four business revenue streams, not token issuance

Advertising · Sponsorship

Targeted ads and brand sponsorships for sports

fandom and health users. Precise targeting is the

core value.

Clubs · Partnerships

Partnership fees with sports clubs and health

brands, commerce brokerage.

Subscriptions · Premium

Premium membership, device sales & subscriptions.

Data licensing

Consent-based, de-identified health data licensed

for B2B analytics (RWA stage).

R e v e n u e  s i m u l a t i o n  ( c o n s e r v a t i v e  i l l u s t r a t i v e  m o d e l )

※ The simulation references digital-health/app ARPU industry benchmarks conservatively. Actual figures vary with acquisition costs, retention

and regional ad rates, and are fixed via dedicated financial models per stage.

U s e r  s c a l e S t a g e A n n u a l  reve n u e  ( i l l u s t ra t i ve )

100K MAU Early, ad-centric Conservative — billions of KRW

500K MAU Partnerships & subscriptions scale Conservative — tens of billions of KRW

1M MAU Data licensing joins Conservative — mid tens of billions of KRW

5M MAU Global expansion & diversification Conservative — ~100B KRW range
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S  E  C  T  I  O  N   1  2   ·   T  E  C  H  N  O  L  O  G  Y

Athledium Mainnet — Proprietary Technology Base
Verify fast, keep value safe. Listing on BNB Smart Chain; ecosystem verification on Athledium

Mainnet

Fully owned

Athledium Mainnet is a chain

owned and operated directly

by WizClass. Ecosystem rules

are designed and improved

without external dependency.

PoA-based

A Polygon Edge-based PoA

network handles high volumes

of activity & reward

transactions with fast

processing and low fees.

Transparency

Every accrual, reward and

burn is publicly verifiable on a

Blockscout explorer.

C h a i n  s p e c s

Issuance & verification strategy. AEM is first issued on BNB Smart Chain to secure liquidity and listings; after

~6 months of parallel testnet verification, operations transition to Athledium Mainnet.

※ Chain parameters are testnet-based and finalized at mainnet transition.

Consensus PoA (Proof of Authority) on Polygon Edge

Chain ID / Symbol 2027 / WCN

Explorer Blockscout

Listing chain BNB Smart Chain (BEP-20)
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S  E  C  T  I  O  N   1  3   ·   T  O  K  E  N  O  M  I  C  S

AEM Tokenomics — AEM Token + AEMP In-App
Points
Concentrate value, let rewards flow

A single  token dilutes  as  reward  issuance grows — this  is  where  STEPN's  collapse  began.  Athledium

separates the roles from the start: a token that protects value, and in-app points that reward activity.

AEM · Athledium Token

The value & governance axis. 1 billion fixed. Issued

and listed as BEP-20 on BNB Smart Chain.

Governance, staking, payments. Revenue-based

burns gradually reduce supply.

AEMP · Movement Point

The activity-reward axis — in-app points, not an on-

chain issuance. Earned through exercise, viewing

and missions and spent in-app; never accrues

without limit (capped by ad & partnership revenue).

Conversion to AEM applies a conversion fee and

limits. Absorbs volatility to protect AEM value.

R o l e s  o f  t h e  t w o  a x e s

AEMP inflation defense. ① Accrual caps — daily/weekly caps linked to ad & partnership revenue ② Spend-first

loop — boosters, items and entry passes drive in-app consumption ③ Conversion gate — fees, cooldowns and

tier-based limits on AEM conversion ④ Scheduled expiry — unused promotional balances expire on schedule,

eliminating residual inflation.

Core. AEMP accrues with activity and is spent in-app; AEM protects value through fixed supply and revenue-

based burns. Separating reward volume from value stability means growing rewards never dilute the base

asset.

※ All token names and figures are conservative illustrative models referencing industry benchmarks, verified and finalized before issuance.

A x i s N a t u re Ro l e

AEM Value & governance (on-chain token) Listed trading · payments · voting; the ecosystem's base asset

(1B fixed, BEP-20)

AEMP Activity rewards (in-app points) Activity accrual · in-app spending; absorbs volatility, protects

AEM value — not issued on-chain
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S  E  C  T  I  O  N   1  3   ·   T  O  K  E  N  O  M  I  C  S

AEM Allocation and Value Cycle
1 billion fixed. Rewards funded by advertising & partnership revenue — v1.0 final allocation

1,000,000,000
T O TA L  S U P P LY

8.5% =

85,000,000
I N I T I A L  C I R C U L AT I O N  ( T G E )  ·

A E M

5 YEARS
E C O S Y S T E M  E M I S S I O N

Initial circulation (TGE) of 8.5% is the sum of the unlocks above (2.0 + 4.5 + 1.0 + 1.0 pp), equal to 85,000,000 AEM. Long lockups on team,

foundation and private allocations prevent supply concentration and dumping. (Unlock ratios are indicative and fixed before issuance.)

L i q u i d i t y  ·  L i s t i n g  1 7 %  —  s u b - a l l o c a t i o n

T o k e n  v a l u e  c y c l e  —  b u r n - c e n t r i c ,  n o t  i s s u a n c e

① Business

revenue
Ads · sponsors ·

partners · subs

② Treasury
Part of revenue to

treasury

③ Burn · recycle
Burn + ecosystem pool

④ Supply falls
Net reduction →

scarcity

Revenue → burn → supply reduction → value → holding incentive → back to revenue. Token utility — payments · staking (tier benefits) ·

governance (staged) · device/content/commerce payments & discounts · membership · marketplace · healthcare payments & crypto-card

cashback (future).

C a te g o r y S h a re
A m o u n t

( A E M )
Ve s t i n g  ·  TG E  u n l o c k

Ecosystem · Rewards 40% 400,000,000 5-year emission (revenue-linked) · TGE 2.0%

Liquidity · Listing 17% 170,000,000 DEX pools · CEX deposits · MM · TGE 4.5%

Foundation · Reserve 15% 150,000,000 12M cliff + 48M vesting · TGE 0%

Marketing · Partners 13% 130,000,000 3M cliff + 24M vesting · TGE 1.0%

Team · Advisors 10% 100,000,000 12M cliff + 36M linear · TGE 0%

Private Sale 5% 50,000,000 6M cliff + 18M vesting · TGE 1.0%

Initial DEX LP — 5% Initial liquidity provision. LP tokens locked for 12 months

CEX listing deposits — 7% Exchange listing deposits. Unused until listings are confirmed

Market making — 4% Order-book liquidity under MM agreements

Reserve (bridges etc.) — 1% Chain bridges · contingency liquidity
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RWA Strategy — Data as an Asset
Verified health data creates real-world value on a consent basis (long-term vision)

Health data RWA

Consent-based, de-identified health data

monetized for B2B analytics.

Medical data licensing

De-identified data licenses for medical & research

institutions (within regulatory scope).

Insurance data

Data-based incentives linked to health-promotion

insurance (extending the Vitality model).

Healthcare API

Enterprise wellness analytics APIs.

※ RWA and data monetization sit on the long-term roadmap (linked to Phase 6) and proceed in stages, premised on privacy and medical-

regulation compliance. Real-estate/RWA platform links are a separate consideration.
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Roadmap — Phase 1 ~ 6
From foundation through verification to mainnet and medical expansion

L i s t i n g  r o a d m a p

Foundation
Contract · entity ·

community

Audit · DEX
Security audit ·

liquidity · CMC

First CEX
Mid-tier exchanges ·

real trading

Major CEX
Large listings · launch

Core. Start light with the token, verify thoroughly on testnet, then move to Athledium Mainnet. Verified

expansion instead of reckless pre-issuance.

P h a s e Key  a c t i v i t i e s

Phase 1 · Foundation Ecosystem architecture, token & reward design. AEM contract (BEP-20)

issuance & audit, DEX & mid-tier CEX listing. Community launch.

Phase 2 · Health Staking Activity-based participation — staking by living healthy; reward system live.

Health reward app launch.

Phase 3 · Fan App · Live Streaming Live-streaming fan app launch — watch, cheer, quiz and mission participation

surfaces. Advertising & partnership revenue scales.

Phase 4 · Health Ring Proprietary wearable integration — continuous movement signal (trust Tier 1).

Health-promotion insurance partnerships, 24-hour healthcare ecosystem.

Phase 5 · Athledium Mainnet Transition to a dedicated mainnet (after ~6 months of parallel testnet

verification) — AEM extends into governance; ecosystem verification

infrastructure advances. Major CEX listings pursued.

Phase 6 · Medical Integration Healthcare and medical services built on verified health data. Data RWA,

crypto card, silver & medical expansion.
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Regulation · Risk
Compliance

This business is as regulation-sensitive as it is attractive. Key risks are identified in advance with defense

frameworks designed in.

Token structure, sensitive health data, and the gambling boundary of quiz/participation features require legal

and security expert review before development.

A re a Re s p o n s e  p r i n c i p l e s

Virtual assets (token) Compliance with the Virtual Asset User Protection Act and AML rules. AEM is a standard

token on BNB Smart Chain with transparent trading.

Gambling (participation) Match-data participation and quizzes are designed as 'fun & participation', not betting;

rewards limited to participation rewards (avoiding sports-promotion/gambling

regulation).

Privacy (health) Sensitive-data consent design, de-identification & encryption, deletion rights. Originals

never stored on-chain.

Securities Value return is designed as revenue-based burns and ecosystem-pool recycling rather

than direct buybacks, lowering securities-classification risk.

Insurance · medical Health-promotion insurance guidelines respected; health features stay in wellness scope,

not 'diagnosis'.
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Team
Co-founders and advisors

C o - f o u n d e r s

A d v i s o r s

Official contact: support@wizclass.kr · www.wizclass.kr · Community channels (X · Telegram · Discord) open with the official launch.

N a m e Ro l e B a c kg ro u n d

Sungwoo Park Chairman · Co-founder CEO, INOS Inc. (USA) · Competed on professional golf tours · Director

of External Cooperation, Korea Sports-for-All e-Sports Association

Joowon Kim CEO · Co-founder CEO, WizClass Co., Ltd. · Technical Director, Korea Blockchain

Association · CEO, Korea Information & Communications Co., Ltd.

Seongyong Oh CTO · Co-founder CEO, Predict Co., Ltd. · Ph.D. & M.S. in Interaction Design, Kookmin

University · B.A. in Industrial Design, Kookmin University · Adjunct

Professor, University of Seoul

Jisoo Park CXO · Co-founder Ph.D. in User Experience Design, Industrial Engineering, KAIST · M.S. in

Industrial Engineering, KAIST · B.S. in Management Science, KAIST ·

Assistant Professor, Department of Design, K-Arts

N a m e Ro l e B a c kg ro u n d

Sungeun Cho Advisor Head of Operations, WizClass Co., Ltd. · Marketing Manager,

Adgood Communication · Head of Management Support, MK Ad

Company · Head of Management Support, JN Plus

Saemhee Kim Advisor Development Team Leader, WizClass Co., Ltd. · DEX · NFT

Marketplace · Wallet & multiple blockchain projects · ERP·MES ·

Shopping Mall · News & Survey Platform

Sinmyoung Kang Advisor CEO, K Fitness Agency · Former President, Korea Workplace Sports

Fitness Association · VP of Planning, Korea Entertainers Sports

Association · Education Committee, Korea Sports-for-All Association

· Korea Office, India IHFF Wellness Expo · Global wellness projects
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Legal Notice
Disclaimer

This whitepaper is an informational document describing the business direction and technical structure of the

Athledium project and under no circumstances constitutes investment solicitation, an offer to subscribe, or the

sale of financial products. The AEM token is not a security, and nothing in this document promises returns or

value appreciation.

All figures and plans in this document — token names, tickers, supply, allocation, vesting and roadmap — are

drafts  and  may  change  without  notice  according  to  regulatory  conditions,  technical  review  and  market

circumstances. Identifiers including the ticker AEM are finalized after contract, trademark and domain conflict

checks before issuance.

Virtual assets carry high price volatility and risk of principal loss. Actual execution of this project requires prior

legal and security review per item and consultation with partners (manufacturers, insurers, payment providers,

clubs,  exchanges);  externally  cited  figures  are  references  based  on  public  data  and  their  accuracy  and

completeness  are  not  guaranteed.  Readers  should  seek  independent  professional  advice  before  making

investment decisions.

Quantitative data in this whitepaper — the token structure (AEM · AEMP), revenue simulations and market sizes

— are conservative illustrative models referencing industry benchmarks; actual figures are separately verified

and finalized at each business stage.

WizClass Inc. · support@wizclass.kr · www.wizclass.kr
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